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Retail Trade Area * Demographic Snapshot

Beaumont, California
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Population Age
2020 165,725 0-9Years 11.74%
2024 172,271 10-17 Years 10.60%
N
2029 181,859 18- 24 Years 8.84% BEAUMONT
- 0
Educational Attainment (%) 25- 34 Years 11.28% —CALIFORNIA—
Graduate or Professional 35 -44 Years 13.09%
9.59%
Degree 45 - 54 Years 11.14% . Jt;sEfph Cale A
0 ity of Beaumont,
Bachelors Degree 14.89% 5564 Years 12.01% Management Analyst - Economic
Associate Degree 10.05% g5 and Older 21.30% Development
Some College 24.07%  Median Age 40.73 550 East 6th Street
High School Graduate Beaumont, California 92223
& 28.18%  Average Age 41.39
(GED) Phone 951.769.8529 ext. 315
Some High School, No P . ) JCale@BeaumontCA.gov
Degree 6.96% Race Distribution (%) o, BeaumOntCA gov
White 50.83%
Less than 9th Grade 6.26% I ’ Charles R. Parker
. . 0 .
Black/African American 5.47% The Retail Coach, LLC
Income American Indian/ 222% Project Director
Alaskan ’
Average HH $109,448 %< Office 662.844.2155
Median HH $83,454 Asian 5.90% Cell  662.231.9078
_ Native Hawaiian/ CParker@TheRetailCoach.net
Per Capita $38712  \ciander 0.18% www.TheRetailCoach.net
Other Race 19.66%
Two or More Races 15.75%

Hispanic 42.08% ®TheRetai|CoaChg
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Income Range of Lifemode Summary Groups

Beaumont, California

0 $20k

$40k
- --US Median Income $51,000

$60k

+ L1 AFFLUENT ESTATES
Established wealth — educated, well-traveled married couples

+ L2 UPSCALE AVENUES
Prosperous, married couples
in higher density neighborhoods

Younger, urban singles on the move

+ L4 FAMILY LANDSCAPES
Successful younger families in newer housing

Gen X in middle age; families with fewer kids and a mortgage

+ L6 COZY COUNTRY
Empty nesters in bucolic settings

+ L7 ETHNIC ENCLAVES
Established diversity — young, Hispanic homeowners with families

$80k

S

$100k $120k $140k

+ L8 MIDDLE GROUND
Lifestyles of thirtysomethings

+ L9 SENIOR STYLES
Senior lifestyles reveal the effects of saving for retirement

Country life with older families, older homes

+L11 MIDTOWN SINGLES
Millennials on the move; single, diverse, and urban

+L12 HOMETOWN
Growing up and staying close to home; single householders

+ L13 NEXT WAVE
Urban denizens; young, diverse,
hardworking families

+ L14 SCHOLARS AND PATRIOTS
College campuses and military neighborhoods

®TheRetaiICoachc
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Retail Trade Area ¢ Lifemode Summary Groups Map

Beaumont, California
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+ L1 AFFLUENT ESTATES

Established wealth — educated, well-traveled married couples

+ L2 UPSCALE AVENUES
Prosperous, married couples
in higher density neighborhoods

10D

Younger, urban singles on the move

+ L4 FAMILY LANDSCAPES
Successful younger families in newer housing

Gen X in middle age; families with fewer kids and a mortgage

+ L6 COZY COUNTRY
Empty nesters in bucolic settings

+ L7 ETHNIC ENCLAVES
Established diversity — young, Hispanic homeowners with families

-
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+ L8 MIDDLE GROUND
Lifestyles of thirtysomethings

+ L9 SENIOR STYLES
Senior lifestyles reveal the effects of saving for retirement

Country life with older families, older homes

+L11 MIDTOWN SINGLES
Millennials on the move; single, diverse, and urban

Growing up and staying close to home; single householders

+ L13 NEXT WAVE
Urban denizens; young, diverse,
hardworking families

+ L14 SCHOLARS AND PATRIOTS
College campuses and military neighborhoods

® TheRetailCoach.
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Retail Trade Area * Top Tapestry Segments

Beaumont, California

+ L1 AFFLUENT ESTATES + L8 MIDDLE GROUND

Established wealth — educated, well-traveled married couples Lifestyles of thirtysomethings

+ L2 UPSCALE AVENUES + L9 SENIOR STYLES

Prosperous, married couples Senior lifestyles reveal the effects of saving for retirement

in higher density neighborhoods
Country life with older families, older homes

+L11 MIDTOWN SINGLES
Millennials on the move; single, diverse, and urban

Younger, urban singles on the move

Successful younger families in newer housing
Growing up and staying close to home; single householders

+ L13 NEXT WAVE

Gen X in middle age; families with fewer kids and a mortgage

+ L6 COZY COUNTRY Urban denizens; young, diverse,
Empty nesters in bucolic settings hardworking families
+ L7 ETHNIC ENCLAVES
Established diversity — young, Hispanic homeowners with families College campuses and military neighborhoods
CUMULATIVE
TAPESTRY SEGMENTATION HOUSEHOLDS PERCENT | CUMULATIVE PERCENT | US HOUSEHOLDS PERCENT PERCENT INDEX
1 The Elders (9C) 12.4% 12.4% 0.7% 0.7% 1,681
2 Boomburbs (1C) 8.3% 20.7% 2.0% 2.7% 421
3 Down the Road (10D) 7.9% 28.6% 1.2% 3.9% 679
4 Up and Coming Families (7A) 7.2% 35.9% 2.9% 6.8% 249
5 Senior Escapes (9D) 6.0% 41.9% 0.9% 7.7% 665
Subtotal 41.8% 7.7%
6 Urban Edge Families (7C) 4.8% 46.7% 1.5% 9.2% 319
7 Middleburg (4C) 4.8% 51.5% 3.1% 12.3% 154
8 Forging Opportunity (7D) 4.7% 56.3% 1.0% 13.4% 453
9 Workday Drive (4A) 4.5% 60.7% 3.1% 16.5% 144
10 Exurbanites (1E) 4.1% 64.8% 1.9% 18.4% 212
Subtotal 22.9% 10.6%
11 Fresh Ambitions (13D) 3.8% 68.6% 0.7% 19.0% 591
12 Southwestern Families (7F) 3.6% 72.2% 0.8% 19.8% 455
13 Comfortable Empty Nestels 3.5% 75.8% 2.4% 22.3% 147
14 Front Porches (8E) 3.4% 79.1% 1.6% 23.8% 213
15 The Great Outdoors (6C) 3.1% 82.2% 1.6% 25.4% 196
Subtotal 17.4% 7.1%
16 Pleasantville (2B) 3.0% 85.1% 2.1% 27.5% 141
17 Home Improvement (4B) 2.3% 87.5% 1.7% 29.2% 138
18 Savvy Suburbanites (1D) 1.9% 89.4% 3.0% 32.1% 65
19 Southern Satellites (10A) 1.6% 91.0% 3.1% 35.3% 52
20 Top Tier (1A) 1.6% 92.7% 1.6% 36.9% 102
Subtotal 10.4% 11.5%
Total 92.7% 36.9% 251

(R) TheRetailCoach.
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9C LifeMode Group: Senior Styles
The Elders

US Households: 910,100 Median Age: 72.3
Average Household Size: 1.68 Median Household Income: $42,800

WHO ARE WE?

With a median age of 72.3 years, this is Tapestry Segmentation’s oldest market. The Elders residents
favor communities designed for senior or assisted living, primarily in warmer climates with seasonal
populations. Most of these householders are homeowners, although their housing varies from mobile
homes to single-family residences to high-rise apartments. These seniors are informed, independent, and
involved.

OUR NEIGHBORHOOD

* Suburban periphery of metropolitan areas, primarily in the warmer climates of Florida or Arizona.

* 45% married couples without children; 44% single households; average household size, 1.68.

e Owner-occupied housing units; median home value of $180,000 (Index 87).

* Housing mix of single-family homes (44%), town homes, and high-density apartment buildings in
neighborhoods built from 1970 through 1989.

e Vacancy rates higher at 24%, due to the number of seasonal or vacation homes.

* Almost 60% of the population in group quarters on nursing home facilities.

SOCIOECONOMIC TRAITS

* Predominantly retirees, The Elders has a low labor force participation rate of 22.4%.

e Those who are still in the labor force tend to be self-employed or part-timers, commonly in real estate,
retail or the arts.

® Their income derives primarily from Social Security (80% of the households), retirement, or investments
(almost half of the households). Less than 30% of the households draw wage/salary income.

® Median household income is lower than the US (Index 76), but median net worth is much higher (Index
269).

* These consumers have definite opinions about their spending, focusing on price, but not at the
expense of quality. They prefer to use coupons and buy American and environmentally safe products.

* Cell phones are common but primarily used to make/receive calls.

(R) TheRetailCoach.
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9C LifeMode Group: Senior Styles
The Elders

AGE BY SEX i RACE AND ETHNICITY o

. . . The Diversity Index summarizes racial and ethnic diversity. The index
Median Age: 72.3 US:38.2 shows the likelihood that two persons, chosen at random from the

Indicates US same area, belong to different race or ethnic groups. The index
ranges from O (no diversity) to 100 (complete diversity).
85+ I . .
80-84 S— Diversity Index: 22.4 US: 64.0
75-79 I
70-74 I R . -5'6%
65-69 —— Hispanic® e 18 19,
60-64 L . 1.0%
55-59 — Multiple Il3.4%
e - 11.1%
45-49 1%
o = Other B 6.5%
35-39 L Asian and §1.8%
3034 - Pac. Islander |ll5.8%
gg_gz : American |0.3%
15-19 = Indian  |1.0%
10-14 u W2.7%
5-9 L Black [ 12.8%
| |
<5 White I e 3.1%
I I | I I . 70.2%
12% 6% 0 6% 12% 0 20% 40% 60% 80% 100%
Male Female Il US Average. *Hispanic Can Be of Any Race.
Net worth measures total household assets (homes, vehicles, Median home value is displayed for markets that are primarily
investments, etc.) less any debts, secured (e.g., mortgages) owner occupied; average rent is shown for renter-occupied markets.
or unsecured (credit cards). Household income and Tenure and home value are estimated by Esri. Housing type and average
net worth are estimated by Esri. rent are from the Census Bureau’s American Community Survey.

Median Household Income
—

0 $100K  $200K  $300K  $400K  $500K $600K+

Home
Ownership

US Percentage:
62.7% Own
37.3% Rent

Median Net Worth

_ Typical Housing:

-593 300 Single Family, High-Rises,
‘ Mobile Homes/Seasonal

0 $100K $200K $300K $400K $500K $600K+
I US Median. Median Value:

$180,000

AVERAGE HOUSEHOLD
BUDGET INDEX

The index compares the average
amount spent in this market's household
budgets for housing, food, apparel, etc.,
to the average amount spent by all US
households. An index of 100 is average. B
An index of 120 shows that average
spending by consumers in this market is
20 percent above the national average.
Consumer expenditures are estimated by
Esri.

& 2® TheRetailCoach.
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9 LifeMode Group: Senior Styles
The Elders

Market Profile

* Vehicles are just a means of transportation, but their first choice is luxury sedans. Most of their cars are
older (5+ years).

* They are connected via modems (cable or dial-up) on older PCs or notebooks. However, banking is
commonly done in person; shopping is by phone or in person.

* Shopping includes apparel and exercise equipment.

* They are avid readers, with audio books and e-readers. Newspapers and magazines are staples for
news and entertainment. Cable TV is also a must, primarily watching news or movie channels, but also
golf, weather, and history channels.

* Residents are sociable seniors, partial to a variety of clubs and organizations and generous with their
time and support.

OCCUPATION BY EARNINGS

The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s
American Community Survey.

140,000 -
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880000 — e
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Transportation And Sales And
Material Moving Related
L0000 il R, il | —
0 | | |

Workers (Age 16+)

(R) TheRetailCoach.
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‘l C LifeMode Group: Affluent Estates

Boomburbs
US Households: 2,004,400 Median Age: 34.0
Average Household Size: 3.25 Median Household Income: $113,400

WHO ARE WE?

This is the new growth market, with a profile similar to the original: young professionals with families that
have opted to trade up to the newest housing in the suburbs. The original Boomburbs neighborhoods
began growing in the 1990s and continued through the peak of the housing boom. Most of those
neighborhoods are fully developed now. This is an affluent market but with a higher proportion of
mortgages. Rapid growth still distinguishes the Boomburbs neighborhoods, although the boom is

more subdued now than it was 10 years ago. So is the housing market. Residents are well-educated
professionals with a running start on prosperity.

OUR NEIGHBORHOOD

* Growth markets are in the suburban periphery of large metropolitan areas.

* Young families are married with children (Index 220); average household size is 3.25.

e Home ownership is 84% (Index 134), with the highest rate of mortgages, 71.5% (Index 173).

® Primarily single-family homes, in new neighborhoods, 66% built since 2000 (Index 441).

e Median home value is $350,000 (Index 169).

* Lower housing vacancy rate at 3.7%.

* The cost of affordable new housing comes at the expense of one of the longest commutes to work,

over 30 minutes average, including a disproportionate number (33.6%) commuting across county lines
(Index 141).

SOCIOECONOMIC TRAITS

e Well educated young professionals, 55% are college graduates (Index 178).

* Unemployment is low at 3.3% (Index 61); high labor force participation at 71.3% (Index 114); most
households have more than two workers (Index 124).

* Longer commute times from the suburban growth corridors have created more home workers (Index
156).

® They are well connected: own the latest devices and understand how to use them efficiently; biggest
complaints—too many devices and too many intrusions on personal time.

e Financial planning is well under way for these professionals.

(R) TheRetailCoach.
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‘l C LifeMode Group: Affluent Estates

AVERAGE HOUSEHOLD
BUDGET INDEX

The

amount spent in this market's household

bud

to the average amount spent by all US

Boomburbs

AGE BY SEX (Esri data)
Median Age: 34.0 US:38.2

Indicates US

85+
80-84
75-79
70-74
65-69
60-64
55-59
50-54
45-49
40-44
35-39
30-34
25-29
20-24
15-19
10-14
5-9
<5

| I
8% 4% 0 4% 8%

Male Female

INCOME AND NET WORTH

Net worth measures total household assets (homes, vehicles,
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

Median Household Income

-

0 $100K  $200K  $300K  $400K  $500K $600K+

Median Net Worth

-

0 $100K  $200K  $300K  $400K  $500K $600K+
Il US Median.

i

index compares the average

gets for housing, food, apparel, etc.,

households. An index of 100 is average. =

Ani

spending by consumers in this market is
20 percent above the national average.

Con
Esri.

ndex of 120 shows that average

sumer expenditures are estimated by *

Iii l iiiii

RACE AND ETHNICITY o

The Diversity Index summarizes racial and ethnic diversity. The index
shows the likelihood that two persons, chosen at random from the
same area, belong to different race or ethnic groups. The index
ranges from O (no diversity) to 100 (complete diversity).

Diversity Index: 63.2 US: 64.0
Hispanic* __15303%

Multiple B8 4.2%
P M34%

Other BH3.8%
" 8%

Asian and N 15.6%
Pac. Islander i s.8%

American |49
Indian 11.0%

Black [N 8.0%
I 12.8%

White I — 68.1%
N, 70.2%

0 20% 40% 60% 80%
Il US Average.

HOUSING

Median home value is displayed for markets that are primarily

owner occupied; average rent is shown for renter-occupied markets.
Tenure and home value are estimated by Esri. Housing type and average
rent are from the Census Bureau’s American Community Survey.

Ving;
I

Typical Housing:
Single Family

Median Value:

$350,000
US Median: $207,300

*Hispanic Can Be of Any Race.

Home
Ownership

US Percentage:
62.7% Own
37.3% Rent

50 100 150

2® TheRetailCoach.
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‘I C LifeMode Group: Affluent Estates

Boomburbs

Market Profile

* Boomburbs residents prefer late model imports, primarily SUVs, and also luxury cars and minivans.

* This is one of the top markets for the latest in technology, from smartphones to tablets to Internet
connectable televisions.

e Style matters in the Boomburbs, from personal appearance to their homes. These consumers are still
furnishing their new homes and already remodeling.

* They like to garden but more often contract for home services.

* Physical fitness is a priority, including club memberships and home equipment.

e Leisure includes a range of activities from sports (hiking, bicycling, swimming, golf) to visits to theme
parks or water parks.

* Residents are generous supporters of charitable organizations.

OCCUPATION BY EARNINGS

The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s
American Community Survey.

$140,000 —rmmmm
$120,000 o
(2]
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£ $100,000 —
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W $80,000 e mem e s
- Healthcare
© Practition(-:\rs And
Y00 o E—— Tocledll
=
$40,000 —{ -
Administrative Support
$20,000 e P A e
0 | | |

100,000 300,000 500,000
Workers (Age 16+)

(R) TheRetailCoach.
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1,406,700 35.0
2.76 $38,700

Down the Road is a mix of low-density, semirural neighborhoods in large metropolitan areas; half

are located in the South, with the rest chiefly in the West and Midwest. Almost half of householders

live in mobile homes; more than two-fifths live in single-family homes. These are younger, diverse
communities, with the highest proportion of American Indians of any segment. These family-oriented
consumers value their traditions. Workers are in service, retail trade, manufacturing, and construction
industries, with higher proportions in agriculture and mining, compared to the US. This market has
higher unemployment, much lower median household income and home value, and more than a fifth of
households with income below poverty level.

* Nearly two-thirds of households are owned.

* Family market, primarily married couples or single-parent households (Index 145).
¢ Close to half of all households live in mobile homes (Index 780).

* Four-fifths of households were built in 1970 or later.

e About 32% of homes are valued under $50,000 (over 4 times the US percentage).

* Education completed: 36% with a high school diploma only, 41% with some college education or a
degree.

* Unemployment rate is 7.8%, higher than the US rate.

* Labor force participation rate is 59.0%, slightly lower than the US.

* Family-oriented, outgoing consumers; they place importance on preserving time-honored customs.

* They put a premium on convenience rather than health and nutrition.

(R) TheRetailCoach.
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AVERAGE HOUSEHOLD
BUDGET INDEX

The

amount spent in this market's household

bud

to the average amount spent by all US
households. An index of 100 is average.

AGE BY SEX i dow
Median Age: US: 38.2

Indicates US

85+
80-84
75-79
70-74
65-69
60-64
55-59
50-54
45-49
40-44
35-39
30-34
25-29
20-24
15-19
10-14
5-9
<5

[ |
8% 4%

Male

INCOME AND NET WORTH

Net worth measures total household assets (homes, vehicles,
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

o

4% 8%
Female

Median Household Income
$42,300

W

0 $100K  $200K  $300K  $400K  $500K $600K+

Median Net Worth
$92,500

Bl

0 $100K  $200K  $300K  $400K
Il US Median.

$500K  $600K+

Housing

Food

index compares the average

ets for housing, food, apparel, etc,,
9 9 PP Health Care

Recreation
An index of 120 shows that average Education
spending by consumers in this market is PR

20 percent above the national average.
Consumer expenditures are estimated by

Esri.

Other

Apparel & Services

Transportation

Entertainment &

Social Security

RACE AND ETHNICITY o

The Diversity Index summarizes racial and ethnic diversity. The index
shows the likelihood that two persons, chosen at random from the
same area, belong to different race or ethnic groups. The index
ranges from O (no diversity) to 100 (complete diversity).

Diversity Index: US: 64.0

5.1%

[ 18.1%
1.9%

W3.4%

1.9%

B 6.8%
0.5%

B 5.8%

1.5%
11.0%

5.8%
I 12.8%

White
N 70.2%

0 20% 40% 60% 80%
Il US Average. *Hispanic Can Be of Any Race.

HOUSING

Median home value is displayed for markets that are primarily

owner occupied; average rent is shown for renter-occupied markets.
Tenure and home value are estimated by Esri. Housing type and average
rent are from the Census Bureau’s American Community Survey.

Hispanic*
Multiple

Other

Asian and
Pac. Islander

American
Indian

Black

88.4%

100%

Home
Own Ownership
79.8% US Percentage:
62.7% Own

37.3% Rent

Typical Housing:
Single Family;
Mobile Homes

Median Value:

$112,800
66
76
64
83
88
7
42
65
. B
0 50

o 2® TheRetailCoach.
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* Purchased a used vehicle in the past year, likely maintaining the vehicle themselves.

* Routinely stop by the convenience store to purchase gas, lottery tickets, and snacks.

* Participate in fishing and hunting.

* Use the Internet to stay connected with friends and play online video games.

* Listen to the radio, especially at work, with a preference for rap, R&B, and country music.

* Enjoy programs on Investigation Discovery, CMT, and Hallmark, typically watching via satellite dish.

 Often prepare quick meals, using packaged or frozen dinner entrees.

e Favorite fast food: burgers and pizza.

* Frequent Walmart Supercenters, Walgreens, dollar stores, K-Marts, and Big Lots for all their shopping
needs (groceries, clothing, pharmacy, etc.).

OCCUPATION BY EARNINGS

The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s
American Community Survey.
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2,901,200 31.4
3.12 $72,000

Up and Coming Families is a market in transition—residents are younger and more mobile and ethnically
diverse than the previous generation. They are ambitious, working hard to get ahead, and willing to take
some risks to achieve their goals. The recession has impacted their financial well-being, but they are
optimistic. Their homes are new; their families are young. And this is one of the fastest-growing markets
in the country.

* New suburban periphery: new families in new housing subdivisions.

e Building began in the housing boom of the 2000s and continues in this fast-growing market.
e Single-family homes with a median value of $194,400 and a lower vacancy rate.

* The price of affordable housing: longer commute times (Index 217).

e Education: 67% have some college education or degree(s).

* Hard-working labor force with a participation rate of 71% (Index 114) and low unemployment at 4.6%
(Index 84).

® Most households (61%) have 2 or more workers.

e Careful shoppers, aware of prices, willing to shop around for the best deals and open to influence by
others’ opinions.

e Seek the latest and best in technology.

* Young families still feathering the nest and establishing their style.

(R) TheRetailCoach.
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7A LifeMode Group: Ethnic Enclaves
Up and Coming Families

AVERAGE HOUSEHOLD
BUDGET INDEX

The

amount spent in this market's household

bud

AGE BY SEX (Esri data)
Median Age: 31.4 US:38.2

Indicates US
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80-84
75-79
70-74
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60-64
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50-54
45-49
40-44
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5-9
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INCOME AND NET WORTH

Net worth measures total household assets (homes, vehicles,
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.
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RACE AND ETHNICITY o

The Diversity Index summarizes racial and ethnic diversity. The index
shows the likelihood that two persons, chosen at random from the
same area, belong to different race or ethnic groups. The index
ranges from O (no diversity) to 100 (complete diversity).
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HOUSING

Median home value is displayed for markets that are primarily

owner occupied; average rent is shown for renter-occupied markets.
Tenure and home value are estimated by Esri. Housing type and average
rent are from the Census Bureau’s American Community Survey.

*Hispanic Can Be of Any Race.
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An index of 120 shows that average
spending by consumers in this market is
20 percent above the national average.
Consumer expenditures are estimated by
Esri.

*

00 150

(R) TheRetailCoach.

800.851.0962 | INFO@THERETAILCOACH.NET | THERETAILCOACH.NET |

AUSTIN, TEXAS * TUPELO, MISSISSIPPI 16



7A LifeMode Group: Ethnic Enclaves

Up and Coming Families

Market Profile

* Rely on the Internet for entertainment, information, shopping, and banking.

* Prefer imported SUVs or compact cars, late models.

e Carry debt from credit card balances to student loans and mortgages, but also maintain retirement
plans and make charitable contributions.

* Busy with work and family; use home and landscaping services to save time.

* Find leisure in family activities, movies at home, trips to theme parks or the zoo, and sports; from
golfing, weight lifting, to taking a jog or run.

OCCUPATION BY EARNINGS

The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s
American Community Survey.
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9D LifeMode Group: Senior Styles

Senior Escapes

US Households: 1,116,000 Median Age: 54.6
Average Household Size: 2.20 Median Household Income: $38,700

WHO ARE WE?

Senior Escapes neighborhoods are heavily concentrated in the warmer states of Florida, California, and
Arizona. These areas are highly seasonal, yet owner occupied. Many homes began as seasonal getaways
and now serve as primary residences. Nearly forty percent are mobile homes; over half are single-family
dwellings. About half are in unincorporated and more rural areas. Nearly one-fifth of the population is
between 65 and 74 years old. Most are white and fairly conservative in their political and religious views.
Residents enjoy watching TV, going on cruises, playing trivia games, bicycling, boating, and fishing. They
are very conscious of their health and buy specialty foods and dietary supplements.

OUR NEIGHBORHOOD

* Neighborhoods include primary and second homes in rural or semirural settings.

* One quarter of all housing units are vacant; many are for seasonal use only.

* More than one-third of the households are married couples without children; a third are single-person
households.

® More than half the homes are single family; nearly 40% are mobile homes.

* Three-quarters of all homes are owner occupied, and the majority own their homes free and clear.

e Still actively driving, most households have one or two vehicles.

SOCIOECONOMIC TRAITS

e Labor force participation is low, but more than half the households are drawing Social Security income.

* They have conservative political views.

e They spend majority of their time with spouse/significant other or alone.

* They are limited by medical conditions but still enjoy gardening and working on their vehicles.

® They take good care of vehicles, but haven't bought a new one in over five years.

* They only spend within their means, do their banking in person, and do not carry a balance on their
credit card.

(R) TheRetailCoach.

800.851.0962 | INFO@THERETAILCOACH.NET | THERETAILCOACH.NET | AUSTIN, TEXAS * TUPELO, MISSISSIPPI 18



9 D LifeMode Group: Senior Styles
Senior Escapes

AGE BY SEX i RACE AND ETHNICITY o

. . . The Diversity Index summarizes racial and ethnic diversity. The index
Median Age: 54.6 US:38.2 shows the likelihood that two persons, chosen at random from the

Indicates US same area, belong to different race or ethnic groups. The index
ranges from O (no diversity) to 100 (complete diversity).
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Net worth measures total household assets (homes, vehicles, Median home value is displayed for markets that are primarily
investments, etc.) less any debts, secured (e.g., mortgages) owner occupied; average rent is shown for renter-occupied markets.
or unsecured (credit cards). Household income and Tenure and home value are estimated by Esri. Housing type and average
net worth are estimated by Esri. rent are from the Census Bureau’s American Community Survey.
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to the average amount spent by all US
households. An index of 100 is average. B
An index of 120 shows that average
spending by consumers in this market is
20 percent above the national average.
Consumer expenditures are estimated by
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9 D LifeMode Group: Senior Styles

Senior Escapes

Market Profile

* Stock up on good deals, especially high-fiber, low-calorie, low-fat, and fat-free foods.

* Own 3, sometimes 4 or more TVs and watch news, sports, CMT, Hallmark, and AMC.

* Belong to veterans’ clubs; maintain AARP and AAA memberships.

* Get most information from TV and the Sunday newspaper; light users of home computers and the
Internet.

* Travel in the US via guided tours but weary of security issues.

* Frequently dine out at Wendy’s, Golden Corral, and Cracker Barrel.

OCCUPATION BY EARNINGS

The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s
American Community Survey.
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1,824,900 32.5
3.19 $50,900

Located throughout the South and West, most American Dreamers residents own their own homes,
primarily single-family housing—farther out of the city, where housing is more affordable. Median
household income is slightly below average (Index 91). The majority of households include younger
married-couple families with children and, frequently, grandparents. Diversity is high; many residents are
foreign born, of Hispanic origin. Hard work and sacrifice have improved their economic circumstance

as they pursue a better life for themselves and their family. Spending is focused more on the members
of the household than the home. Entertainment includes multiple televisions, movie rentals, and video
games at home or visits to theme parks and zoos. This market is connected and adept at accessing what
they want from the Internet.

e American Dreamers residents are family-centric and diverse. Most are married couples with children of
all ages or single parents; multigenerational homes are common (Index 201).

* Average household size is higher at 3.19 (Index 123).

* Residents tend to live further out from urban centers—more affordable single-family homes and more
elbow room.

e Tenure is slightly above average with 64% owner occupancy; primarily single-family homes with more
mortgages (Index 114) and slightly higher monthly costs (Index 115).

* Three quarters of all housing were built since 1970.

* Many neighborhoods are located in the urban periphery of the largest metropolitan areas across the
South and West.

* Most households have one or two vehicles available and a longer commute to work.

* While nearly 17% have earned a college degree, the majority, or 63%, hold a high school diploma only
or spent some time at a college or university.

e Unemployment is higher at 7.4% (Index 136); labor force participation is also higher at 66%.

* Most American Dreamers residents derive income from wages or salaries, but the rate of poverty is a
bit higher in this market (Index 116).

* They tend to spend money carefully and focus more on necessities.

e They are captivated by new technology, particularly feature-rich smartphones.

e Connected: They use the Internet primarily for socializing but also for convenience, like paying bills
online.

(R) TheRetailCoach.
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7C

American Dreamers

AGE BY SEX i dow
Median Age: 32.5 US:

Indicates US

38.2
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INCOME AND NET WORTH

Net worth measures total household assets (homes, vehicles,
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and

net worth are estimated by Esri.

AVERAGE HOUSEHOLD
BUDGET INDEX

The index compares the average
amount spent in this market's household
budgets for housing, food, apparel, etc.,
to the average amount spent by all US
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LifeMode Group: Ethnic Enclaves

RACE AND ETHNICITY o

The Diversity Index summarizes racial and ethnic diversity. The index
shows the likelihood that two persons, chosen at random from the
same area, belong to different race or ethnic groups. The index
ranges from O (no diversity) to 100 (complete diversity).

Diversity Index: 84.1 US: 64.0
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HOUSING

Median home value is displayed for markets that are primarily

owner occupied; average rent is shown for renter-occupied markets.
Tenure and home value are estimated by Esri. Housing type and average
rent are from the Census Bureau’s American Community Survey.
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7C LifeMode Group: Ethnic Enclaves

American Dreamers

Market Profile

* When dining out, these residents favor fast-food dining places such as Taco Bell or Little Caesar’s, as
well as family-friendly restaurants like Olive Garden, Denny’s, or IHOP.

* Cell phones are preferred over landlines.

e Favorite channels include Animal Planet, MTV, ABC Family Channel, Bravo, and Nick Jr., as well as
programming on Spanish TV.

* Residents listen to urban or Hispanic radio.

* During the summer, family outings to theme parks are especially popular.

OCCUPATION BY EARNINGS

The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s
American Community Survey.
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3,511,200 36.1
2.75 $59,800

Middleburg neighborhoods transformed from the easy pace of country living to semirural subdivisions

in the last decade, when the housing boom reached out. Residents are conservative, family-oriented
consumers. Still more country than rock and roll, they are thrifty but willing to carry some debt and are
already investing in their futures. They rely on their smartphones and mobile devices to stay in touch and
pride themselves on their expertise. They prefer to buy American and travel in the US. This market is
younger but growing in size and assets.

* Semirural locales within metropolitan areas.

* Neighborhoods changed rapidly in the previous decade with the addition of new single-family homes.
¢ Include a number of mobile homes (Index 150).

e Affordable housing, median value of $175,000 (Index 84) with a low vacancy rate.

* Young couples, many with children; average household size is 2.75.

* Education: 65% with a high school diploma or some college.

* Unemployment rate lower at 4.7% (Index 86).

* Labor force participation typical of a younger population at 66.7% (Index 107).

e Traditional values are the norm here—faith, country, and family.

e Prefer to buy American and for a good price.

e Comfortable with the latest in technology, for convenience (online banking or saving money on
landlines) and entertainment.

(R) TheRetailCoach.
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4C LifeMode Group: Family Landscapes

Middleburg

AGE BY SEX (Esri data)
Median Age: 36.7 US:38.2
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INCOME AND NET WORTH

Net worth measures total household assets (homes, vehicles,
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.
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AVERAGE HOUSEHOLD
BUDGET INDEX

The index compares the average
amount spent in this market's household
budgets for housing, food, apparel, etc.,
to the average amount spent by all US
households. An index of 100 is average.
An index of 120 shows that average
spending by consumers in this market is
20 percent above the national average.
Consumer expenditures are estimated by *
Esri.
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RACE AND ETHNICITY o

The Diversity Index summarizes racial and ethnic diversity. The index
shows the likelihood that two persons, chosen at random from the
same area, belong to different race or ethnic groups. The index
ranges from O (no diversity) to 100 (complete diversity).
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HOUSING

Median home value is displayed for markets that are primarily

owner occupied; average rent is shown for renter-occupied markets.
Tenure and home value are estimated by Esri. Housing type and average
rent are from the Census Bureau’s American Community Survey.

*Hispanic Can Be of Any Race.
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* Residents are partial to domestic vehicles; they like to drive trucks, SUVs, or motorcycles.

e Entertainment is primarily family-oriented, TV and movie rentals or theme parks and family restaurants.
* Spending priorities also focus on family (children’s toys and apparel) or home DIY projects.

e Sports include hunting, fishing, bowling, and baseball.

* TV and magazines provide entertainment and information.

* Media preferences include country and Christian channels.

OCCUPATION BY EARNINGS

The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s
American Community Survey.
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1,289,900 28.9
3.62 $38,000

Family is central within these diverse communities. Hispanics make up more than 70% of the residents.
More than one in four are foreign born, bringing rich cultural traditions to these neighborhoods in the
urban outskirts. Dominating this market are younger families with children or single-parent households
with multiple generations living under the same roof. These households balance their budgets carefully
but also indulge in the latest trends and purchase with an eye to brands. Most workers are employed in
skilled positions across the manufacturing, construction, or retail trade sectors.

* Family market; over a third of all households are married couples with children, with a number of
multigenerational households and single-parent families; household size is higher at 3.62.

e While most residents live in single-family homes, almost 10% of householders reside in mobile home
parks.

e Homes are owner occupied, with slightly higher monthly costs (Index 103) but fewer mortgages (Index
83).

* Most are older homes, nearly 60% built from 1950 to 1989.

* Most households have one or two vehicles; many commuters car pool or walk to work (Index 145).

* Barrios Urbanos residents live within the urban periphery of larger metropolitan areas across the South
and West.

e While a majority finished high school, over 40% have not (Index 321).

e Unemployment is higher at 8.4% (Index 155); labor force participation is slightly lower at 61%.

* More than one in four households is below the poverty level (Index 183).

e Residents balance their budgets carefully by spending only on necessities and limiting activities like
dining out.

* Many have no financial investments or retirement savings, but they have their homes.

(R) TheRetailCoach.
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7D LifeMode Group: Ethnic Enclaves

Forging Opportunity

AGE BY SEX (Esri data)
Median Age: 28.9 US: 38.2
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INCOME AND NET WORTH

Net worth measures total household assets (homes, vehicles,

investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.
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AVERAGE HOUSEHOLD
BUDGET INDEX

The index compares the average
amount spent in this market's household
budgets for housing, food, apparel, etc.,
to the average amount spent by all US
households. An index of 100 is average. =
An index of 120 shows that average
spending by consumers in this market is
20 percent above the national average.
Consumer expenditures are estimated by *
Esri.
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RACE AND ETHNICITY o

The Diversity Index summarizes racial and ethnic diversity. The index
shows the likelihood that two persons, chosen at random from the
same area, belong to different race or ethnic groups. The index
ranges from O (no diversity) to 100 (complete diversity).
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HOUSING

Median home value is displayed for markets that are primarily

owner occupied; average rent is shown for renter-occupied markets.
Tenure and home value are estimated by Esri. Housing type and average
rent are from the Census Bureau’s American Community Survey.
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LifeMode Group: Ethnic Enclaves
Forging Opportunity

Market Profile

* Residents shop at discount and department stores like Walmart, Dollar General/Family Dollar, and JC
Penney for baby and children’s products.

* Many households subscribe to satellite television to watch their favorite Hispanic programs.

* Magazines are extremely popular sources of news and the latest trends, including women'’s fashion,
bridal, and parenthood types of magazines.

* Typical of this diverse segment, Hispanic programming dominates the radio dials.

OCCUPATION BY EARNINGS

The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s
American Community Survey.
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3,541,300 37.0
2.97 $90,500

Workday Drive is an affluent, family-oriented market with a country flavor. Residents are partial to new
housing away from the bustle of the city but close enough to commute to professional job centers. Life in
this suburban wilderness offsets the hectic pace of two working parents with growing children. They favor
time-saving devices, like banking online or housekeeping services, and family-oriented pursuits.

» Workday Drive residents prefer the suburban periphery of metropolitan areas.

* Predominantly single family, homes are in newer neighborhoods, 34% built in the 1990s (Index 236),
31% built since 2000.

e Owner-occupied homes have high rate of mortgages at 68% (Index 164), and low rate vacancy at 4%.

e Median home value is $257,400.

* Most households are married couples with children; average household size is 2.97.

* Most households have 2 or 3 vehicles; long travel time to work including a disproportionate number
commuting from a different county (Index 132).

e Education: 40.5% college graduates; more than 72% with some college education.

* Low unemployment at 3.8%; high labor force participation rate at 71%; 2 out of 3 households include
2+ workers (Index 124).

e Connected, with a host of wireless devices from iPods to tablets—anything that enables convenience,
like banking, paying bills, or even shopping online.

e Well insured and invested in a range of funds, from savings accounts or bonds to stocks.

e Carry a higher level of debt, including first (Index 149) and second mortgages (Index 154) and auto
loans (Index 149).

(R) TheRetailCoach.
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AVERAGE HOUSEHOLD
BUDGET INDEX

The

amount spent in this market's household

bud

to the average amount spent by all US
households. An index of 100 is average.
An index of 120 shows that average
spending by consumers in this market is
20 percent above the national average.
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INCOME AND NET WORTH

Net worth measures total household assets (homes, vehicles,
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.
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LifeMode Group: Family Landscapes

RACE AND ETHNICITY o

The Diversity Index summarizes racial and ethnic diversity. The index
shows the likelihood that two persons, chosen at random from the
same area, belong to different race or ethnic groups. The index
ranges from O (no diversity) to 100 (complete diversity).
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HOUSING

Median home value is displayed for markets that are primarily

owner occupied; average rent is shown for renter-occupied markets.
Tenure and home value are estimated by Esri. Housing type and average
rent are from the Census Bureau’s American Community Survey.
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* Most households own at least 2 vehicles; the most popular types are minivans and SUVs.

* Family-oriented purchases and activities dominate, like 4+ televisions (Index 154), movie purchases or
rentals, children’s apparel and toys, and visits to theme parks or zoos.

* Outdoor activities and sports are characteristic of life in the suburban periphery. They attend sporting
events, as well as participate in them like bicycling, jogging, golfing, and boating.

* Home maintenance services are frequently contracted, but these families also like their gardens and
own the tools for minor upkeep, like lawn mowers, trimmers, and blowers.

OCCUPATION BY EARNINGS

The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s
American Community Survey.
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'l E LifeMode Group: Affluent Estates

Exurbanites
US Households: 2,398,200 Median Age: 51.0
Average Household Size: 2.50 Median Household Income: $103,400

WHO ARE WE?

Ten years later, Exurbanites residents are now approaching retirement but showing few signs of slowing
down. They are active in their communities, generous in their donations, and seasoned travelers. They
take advantage of their proximity to large metropolitan centers to support the arts, but prefer a more
expansive home style in less crowded neighborhoods. They have cultivated a lifestyle that is both
affluent and urbane.

OUR NEIGHBORHOOD

e Established neighborhoods (most built between 1970 and 1990) found in the suburban periphery of
large metropolitan markets.

e A larger market of empty nesters, married couples with no children; average household size is 2.50.

* Primarily single-family homes with a high median value of $423,400 (Index 204), most still carrying
mortgages.

* Higher vacancy rate at 9%.

SOCIOECONOMIC TRAITS

* Residents are college educated; more than half have a bachelor’'s degree or higher; nearly 81% have
some college education.

e This labor force is beginning to retire. 1 in 3 households currently receive Social Security or retirement
income. Labor force participation has declined to less than 60% (Index 95).

e Unemployment remains low at 3.3% (Index 61); more of the residents prefer self-employment (Index
178) or working from home (Index 177).

e Consumers are more interested in quality than cost. They take pride in their homes and foster a sense
of personal style.

e Exurbanites residents are well connected, using the Internet for everything from shopping to managing
their finances.

e Sociable and hardworking, they still find time to stay physically fit.

(R) TheRetailCoach.
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AVERAGE HOUSEHOLD
BUDGET INDEX

The index compares the average
amount spent in this market's household
budgets for housing, food, apparel, etc.,
to the average amount spent by all US
households. An index of 100 is average.
An index of 120 shows that average
spending by consumers in this market is
20 percent above the national average.
Consumer expenditures are estimated by *
Esri.

'l E LifeMode Group: Affluent Estates

Exurbanites

AGE BY SEX (Esri data)
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INCOME AND NET WORTH

Net worth measures total household assets (homes, vehicles,
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.
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RACE AND ETHNICITY o

The Diversity Index summarizes racial and ethnic diversity. The index
shows the likelihood that two persons, chosen at random from the
same area, belong to different race or ethnic groups. The index
ranges from O (no diversity) to 100 (complete diversity).
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HOUSING

Median home value is displayed for markets that are primarily

owner occupied; average rent is shown for renter-occupied markets.
Tenure and home value are estimated by Esri. Housing type and average
rent are from the Census Bureau’s American Community Survey.
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‘I LifeMode Group: Affluent Estates

Exurbanites

Market Profile

* Exurbanites residents’ preferred vehicles are late model luxury cars or SUVs.

* They are active supporters of the arts and public television/radio.

* Attentive to ingredients, they prefer natural or organic products.

* Gardening and home improvement are priorities, but they also use a number of services, from home
care and maintenance to personal care.

e Financially active with wide-ranging investments, these investors rely on financial planners, extensive
reading, and the Internet to handle their money.

OCCUPATION BY EARNINGS

The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s
American Community Survey.
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‘I 3DLifeMode Group: Next Wave

Fresh Ambitions

US Households: 794,600 Median Age: 28.6
Average Household Size: 3.17 Median Household Income: $26,700

WHO ARE WE?

These young families, many of whom are recent immigrants, focus their life and work around their
children. Fresh Ambitions residents are not highly educated, but many have overcome the language
barrier and earned a high school diploma. They work overtime in service, in skilled and unskilled
occupations, and spend what little they can save on their children. Multigenerational families and close
ties to their culture support many families living in poverty; income is often supplemented with public
assistance and Social Security. Residents spend more than one-third of their income on rent, though they
can only afford to live in older row houses or multiunit buildings. They budget wisely not only to make
ends meet but also to save for a trip back home.

OUR NEIGHBORHOOD

* Resides in mostly row houses or 2-4 unit buildings; many were built before 1950, located in major
urban cities.

* They predominantly rent; average gross rent is a little below the US average.

* Most households have at least one vehicle, and commuters drive alone to work. Walking to work or
taking public transportation is common too.

e Nearly half of the households have children of all ages and are comprised of more single-parent
than married-couple families. There are more than three persons per household; the proportion of
multigenerational families is twice that of the US.

SOCIOECONOMIC TRAITS

* Nearly one in four is foreign-born, supporting a large family on little income. Fresh Ambitions residents
live on the edge of poverty but are an ambitious community. They will take on overtime work when they
can.

* Unemployment is high for these recent immigrants.

* One in three has overcome the language barrier and earned a high school diploma.

* Price-conscious consumers, they budget for fashion, not branding. However, parents are happy to spoil
their brand savvy children.

* These residents maintain close ties to their culture; they save money to visit family, but seek out
discount fares over convenience.

(R) TheRetailCoach.
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1 3 DFresh Ambitions

AGE BY SEX (Esri data)
Median Age: 28.6 US: 38.2
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INCOME AND NET WORTH

Net worth measures total household assets (homes, vehicles,
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.
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LifeMode Group: Next Wave

RACE AND ETHNICITY o

The Diversity Index summarizes racial and ethnic diversity. The index
shows the likelihood that two persons, chosen at random from the
same area, belong to different race or ethnic groups. The index
ranges from O (no diversity) to 100 (complete diversity).
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HOUSING

Median home value is displayed for markets that are primarily

owner occupied; average rent is shown for renter-occupied markets.
Tenure and home value are estimated by Esri. Housing type and average
rent are from the Census Bureau’s American Community Survey.
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‘I 3 DLifeMode Group: Next Wave

Fresh Ambitions

Market Profile

* Young families are the focus; Fresh Ambitions residents must budget for baby food and disposable
diapers. Baby and parenthood magazines are their chosen reading material.

* These young, newly established residents own cell phones, not landlines.

e Almost half of all households can access the Internet via home PC; Spanish-language web sites and
downloading video games and music are popular.

* Nearly half of all households subscribe to a cable service; Spanish TV networks, BET, and children’s
shows are popular.

* When their budget permits, they wire money back home. Half of all residents have owned or used a
credit or debit card within the past year. And, roughly a third maintain a savings account.

OCCUPATION BY EARNINGS

The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s
American Community Survey.
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1,021,400 34.6
3.20 $30,400

Residents in these neighborhoods are young families that form the foundation of Hispanic life in the
Southwest. Children are the center of households that are composed mainly of married couples with
children and single-parent families. Grandparents are caregivers in some of these households. Recent
arrivals and older generations are language-isolated. Much of the working-age population is employed
in blue-collar occupations, specializing in skilled work, as well as building maintenance and service jobs.
Spending is focused on the family and at-home entertainment, but they do like to gamble (casinos and
lottery tickets).

e A family market: Married couples with kids, single parents, and grandparents head these households.

* Average household size is higher at 3.20 (Index 124).

* Many residents were born abroad (Index 242); many households have residents who speak only Spanish
(Index 569).

* Over 45% of householders rent single-family homes within a mix of urban city centers and the suburbs
in metropolitan areas.

* Neighborhoods are older; most of the homes constructed prior to 1970.

* Nearly 70% of all households have one or two vehicles available.

* While close to 32% have attended or graduated from college, nearly 40% did not complete high
school, which has limited their employment prospects.

* High rate of unemployment is at 9% (Index 168), and low labor force participation is at 52% (Index 84).

* Most households receive income from wages or salaries, but over 35% receive contributions from Social
Security and over 12% from Supplemental Security Income.

e While budget-conscious consumers, they are also mindful of quality and attentive to environmental
concerns in their purchasing decisions.

e Often, purchase decisions are based on how a product may improve or organize their lives.

(R) TheRetailCoach.

800.851.0962 | INFO@THERETAILCOACH.NET | THERETAILCOACH.NET | AUSTIN, TEXAS « TUPELO, MISSISSIPPI 39



7F LifeMode Group: Ethnic Enclaves
Southwestern Families

AGE BY SEX i RACE AND ETHNICITY o

. . . The Diversity Index summarizes racial and ethnic diversity. The index
Median Age: 34.6 US:38.2 shows the likelihood that two persons, chosen at random from the

Indlicates US same area, belong to different race or ethnic groups. The index
ranges from O (no diversity) to 100 (complete diversity).
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Net worth measures total household assets (homes, vehicles, Median home value is displayed for markets that are primarily
investments, etc.) less any debts, secured (e.g., mortgages) owner occupied; average rent is shown for renter-occupied markets.
or unsecured (credit cards). Household income and Tenure and home value are estimated by Esri. Housing type and average
net worth are estimated by Esri. rent are from the Census Bureau’s American Community Survey.
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7F LifeMode Group: Ethnic Enclaves

Southwestern Families

Market Profile

e Television is a primary source of entertainment, and most homes have multiple sets.

* Residents prefer to pay bills in person, but paying using their mobile devices is growing.

* Baby and children’s products, such as food, clothing, and furniture, are common purchases.

* They shop at pharmacies such as Walgreens, dollar stores, and discount department storeslike JC
Penney and Sears.

* They listen to Hispanic radio and watch Hispanic programming on television.

* Most households have landlines—used frequently for international calls.

* About 2 out of 3 households are connected, although access to the Internet is used primarily for
entertainment.

OCCUPATION BY EARNINGS

The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s
American Community Survey.
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3,024,200 48.0
2.52 $75,00

Residents in this large, growing segment are older, with nearly half of all householders aged 55 or older;
many still live in the suburbs where they grew up. Most are professionals working in government, health
care, or manufacturing. These Baby Boomers are earning a comfortable living and benefitting from years
of prudent investing and saving. Their net worth is well above average (Index 314). Many are enjoying
the transition from child rearing to retirement. They value their health and financial well-being.

* Married couples, some with children, but most without (Index 149).

* Average household size slightly higher at 2.52.

* Found throughout the suburbs and small towns of metropolitan areas, where most residents own and
live in single-family detached homes (Index 142).

® Most homes built between 1950 and 1990 (Index 131).

* Households generally have one or two vehicles.

* Education: 36% college graduates; nearly 68% with some college education.

* Low unemployment at 4%; average labor force participation at 61%.

* Most households income from wages or salaries, but a third also draw income from investments (Index
150) and retirement (Index 159).

e Comfortable Empty Nesters residents physically and financially active.

* Prefer eating at home instead of dining out.

* Home maintenance a priority among these homeowners.

(R) TheRetailCoach.
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AGE BY SEX i dow

RACE AND ETHNICITY o

. The Diversity Index summarizes racial and ethnic diversity. The index
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INCOME AND NET WORTH

Net worth measures total household assets (homes, vehicles,
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

HOUSING

Median home value is displayed for markets that are primarily

owner occupied; average rent is shown for renter-occupied markets.
Tenure and home value are estimated by Esri. Housing type and average
rent are from the Census Bureau’s American Community Survey.

Median Household Income
$75,000

W

0 $100K $200K $300K $400K $500K $600K+ Home.
Own Ownership Rent
Median Net Worth 86.9% | USPercentage: 13.1%
62.7% Own

$293,000

Bl

0 $100K  $200K  $300K  $400K
Il US Median.

37.3% Rent

Typical Housing:
Single Family

Median Value:
$203,400
US Median: $207,300

$500K  $600K+

AVERAGE HOUSEHOLD
BUDGET INDEX Food 108
The index compares the average Apparel & Services 109
amount spent in this market’s household . 110
budgets for housing, food, apparel, etc.,

Health Care 119
to the average amount spent by all US -
households. An index of 100 is average. SIS 13
An index of 120 shows that average Education q7a
spending by consumers ih this market is Pensions & s
20 percent above the national average. Social Security
Consumer expenditures are estimated by Other 116

Esri.

0 50 100 150 2® T%eﬁoetaﬁtoac h's

| THERETAILCOACH.NET |

800.851.0962 | INFO@THERETAILCOACH.NET AUSTIN, TEXAS + TUPELO, MISSISSIPPI 43



* Residents enjoy listening to sports radio or watching sports on television.

* Physically active, they play golf, ski, ride bicycles, and work out regularly.

e Spending a lot of time online isn't a priority, so most own older home computers.

* Financial portfolio includes stocks, certificates of deposit, mutual funds, and real estate.

OCCUPATION BY EARNINGS

The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s
American Community Survey.
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8E LifeMode Group: Middle Ground

Front Porches

US Households: 1,960,300 Median Age: 34.9
Average Household Size: 2.57 Median Household Income: $43,700

WHO ARE WE?

Front Porches blends household types, with more young families with children or single households than
average. This group is also more diverse than the US. More than half of householders are renters, and
many of the homes are older town homes or duplexes. Friends and family are central to Front Porches
residents and help to influence household buying decisions. Households tend to own just one vehicle but
used only when needed. Income and net worth of these residents are well below the US average.

OUR NEIGHBORHOOD

* Nearly one in five homes is a duplex, triplex, or quad; half are older single-family dwellings.
e Just over half the homes are occupied by renters.

e Older, established neighborhoods; three quarters of all homes were built before 1980.

e Single-parent families or singles living alone make up almost half of the households.

SOCIOECONOMIC TRAITS

» Composed of a blue-collar work force with a strong labor force participation rate, but unemployment is
slightly high at 7.1%.

* Price is more important than brand names or style to these consumers.

e With limited incomes, these are not adventurous shoppers.

® They would rather cook a meal at home than dine out.

* They seek adventure and strive to have fun.

(R) TheRetailCoach.
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The index compares the average

8E LifeMode Group: Middle Ground

Front Porches

AGE BY SEX (Esri data)
Median Age: 34.9 US:38.2
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INCOME AND NET WORTH

Net worth measures total household assets (homes, vehicles,
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.
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AVERAGE HOUSEHOLD
BUDGET INDEX

RACE AND ETHNICITY o

The Diversity Index summarizes racial and ethnic diversity. The index
shows the likelihood that two persons, chosen at random from the
same area, belong to different race or ethnic groups. The index
ranges from O (no diversity) to 100 (complete diversity).
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HOUSING

Median home value is displayed for markets that are primarily

owner occupied; average rent is shown for renter-occupied markets.
Tenure and home value are estimated by Esri. Housing type and average
rent are from the Census Bureau’s American Community Survey.

Multiple

*Hispanic Can Be of Any Race.

Home
Ownership
US Percentage:
. . 62.7% Own
Typical Housing: 37.3% Rent
Single Family;
Multi-Units

Average Rent:
$913

amount spent in this market's household
budgets for housing, food, apparel, etc.,
to the average amount spent by all US
households. An index of 100 is average. B
An index of 120 shows that average
spending by consumers in this market is
20 percent above the national average.
Consumer expenditures are estimated by
Esri.
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8E LifeMode Group: Middle Ground

Front Porches

Market Profile

* Go online for gaming, watching movies, employment searches, and posting pics on social media.

* Prefer cellphones over landlines, and use their mobile devices for entertainment such as streaming
movies and music.

* Drink energy and sports drinks.

* Participate in leisure activities including sports, playing board games and video games.

* Watch Comedy Central, Nickelodeon, and PBS Kids Sprout.

OCCUPATION BY EARNINGS

The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s
American Community Survey.
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6C LifeMode Group: Cozy Country Living
The Great Outdoors

US Households: 1,908,600 Median Age: 47.4
Average Household Size: 2.44 Median Household Income: $56,400
WHO ARE WE?

These neighborhoods are found in pastoral settings throughout the United States. Consumers are
educated empty nesters living an active but modest lifestyle. Their focus is land. They are more likely to
invest in real estate or a vacation home than stocks. They are active gardeners and partial to homegrown
and home-cooked meals. Although retirement beckons, most of these residents still work, with incomes
slightly above the US level.

OUR NEIGHBORHOOD

* Over 55% of households are married-couple families; 36% are couples with no children living at home.

* Average household size is slightly smaller at 2.44.

e Typical of areas with rustic appeal, the housing inventory features single-family homes (77%) and mobile
homes (15%); a significant inventory of seasonal housing is available (Index 397).

* Residents live in small towns and rural communities throughout the West, South, and Northeast regions
of the country.

e More than half of all homes were constructed between 1970 and 2000.

* Most households have one or two vehicles; average travel time to work is slightly higher (28 minutes)
despite a disproportionate number that work from home (Index 149).

SOCIOECONOMIC TRAITS

* 60% have attended college or hold a degree.

* Unemployment is lower at 4.8% (Index 88), but so is labor force participation at 60%.

e Typical of neighborhoods with older residents, income from retirement and Social Security is common,
but residents also derive income from self-employment and investments.

* Residents are very do-it-yourself oriented and cost conscious.

* Many service their own autos, work on home improvement and remodeling projects, and maintain their
own yards.

* They prefer domestic travel to trips abroad.

(R) TheRetailCoach.
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60 LifeMode Group: Cozy Country Living
The Great Outdoors

AGE BY SEX i RACE AND ETHNICITY o

. . . The Diversity Index summarizes racial and ethnic diversity. The index
Median Age' 47.4 Us:38.2 shows the likelihood that two persons, chosen at random from the

Indlicates US same area, belong to different race or ethnic groups. The index
ranges from O (no diversity) to 100 (complete diversity).
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Net worth measures total household assets (homes, vehicles, Median home value is displayed for markets that are primarily
investments, etc.) less any debts, secured (e.g., mortgages) owner occupied; average rent is shown for renter-occupied markets.
or unsecured (credit cards). Household income and Tenure and home value are estimated by Esri. Housing type and average
net worth are estimated by Esri. rent are from the Census Bureau’s American Community Survey.
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AVERAGE HOUSEHOLD
BUDGET INDEX

The index compares the average

amount spent in this market's household
budgets for housing, food, apparel, etc.,
to the average amount spent by all US
households. An index of 100 is average.
An index of 120 shows that average
spending by consumers in this market is
20 percent above the national average.
Consumer expenditures are estimated by
Esri.
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6C LifeMode Group: Cozy Country Living
The Great Outdoors

Market Profile

* Satellite dishes and riding lawn mowers are familiar sights in these rural settings, along with multiple
vehicles; four-wheel drive trucks are popular, too.

* Residents are members of AARP and veterans’ clubs and support various civic causes.

e Technology is not central in their lives: light use of Internet connectivity for shopping to entertainment.

* Most households have pets—dogs or cats.

* Television channels such as CMT, History, and Fox News are popular.

* They enjoy outdoor activities such as hiking, hunting, fishing, and boating.

OCCUPATION BY EARNINGS

The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s
American Community Survey.
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2 LifeMode Group: Upscale Avenues

Pleasantville
US Households: 2,718,100 Median Age: 42.6
Average Household Size: 2.88 Median Household Income: $92,900

WHO ARE WE?

Prosperous domesticity best describes the settled denizens of Pleasantville. Situated principally in older
housing in suburban areas in the Northeast (especially in New York and New Jersey) and secondarily in
the West (especially in California), these slightly older couples move less than any other market. Many
couples have already transitioned to empty nesters; many are still home to adult children. Families own
older, single-family homes and maintain their standard of living with dual incomes. These consumers have
higher incomes and home values and much higher net worth (Index 364). Older homes require upkeep;
home improvement and remodeling projects are a priority—preferably done by contractors. Residents
spend their spare time participating in a variety of sports or watching movies. They shop online and in a
variety of stores, from upscale to discount, and use the Internet largely for financial purposes.

OUR NEIGHBORHOOD

* Suburban periphery of large metropolitan areas, primarily in Middle Atlantic or Pacific states.

® Most homes owned (and mortgaged) (Index 146).

* Households composed of older married-couple families, more without children under 18, but many
with children over 18 years (Index 141).

e Older, single-family homes: two-thirds built before 1970, close to half from 1950 to 1969.

* One of the lowest percentages of vacant housing units at 4.5% (Index 39).

e Suburban households with 3 or more vehicles and a longer travel time to work (Index 132).

SOCIOECONOMIC TRAITS

* Education: 66% college educated, 37% with a bachelor's degree or higher.

* Low unemployment at 4.6%; higher labor force participation rate at 67% (Index 107); higher proportion
of HHs with 2 or more workers (Index 118).

* Many professionals in finance, information/technology, education, or management.

* Median household income denotes affluence, with income primarily from salaries, but also from
investments (Index 130) or Social Security (Index 106) and retirement income (Index 122).

* Not cost-conscious, these consumers willing to spend more for quality and brands they like.

e Prefer fashion that is classic and timeless as opposed to trendy.

e Use all types of media equally (newspapers, magazines, radio, Internet, TV).

(R) TheRetailCoach.
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ZB LifeMode Group: Upscale Avenues

AVERAGE HOUSEHOLD
BUDGET INDEX

The

amount spent in this market's household

bud

to the average amount spent by all US

Pleasantyville

AGE BY SEX (Esri data)
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INCOME AND NET WORTH

Net worth measures total household assets (homes, vehicles,
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.
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RACE AND ETHNICITY o

The Diversity Index summarizes racial and ethnic diversity. The index
shows the likelihood that two persons, chosen at random from the
same area, belong to different race or ethnic groups. The index
ranges from O (no diversity) to 100 (complete diversity).
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HOUSING

Median home value is displayed for markets that are primarily

owner occupied; average rent is shown for renter-occupied markets.
Tenure and home value are estimated by Esri. Housing type and average
rent are from the Census Bureau’s American Community Survey.
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ZB LifeMode Group: Upscale Avenues

Pleasantyville

Market Profile

* Prefer imported SUVs, serviced by a gas station or car dealer.

* Invest in conservative securities and contribute to charities.

* Work on home improvement and remodeling projects, but also hire contractors.

* Have bundled services (TV/Internet/phone).

* Access the Internet via fiber optics or cable modem, on a newer computer, to pay bills, make
purchases, and track investments.

* Subscribe to premium channels (HBO, Showtime, or Starz) and use video-on-demand to watch TV
shows and movies.

* Enjoy outdoor gardening, going to the beach, visiting theme parks, frequenting museums, and
attending rock concerts.

OCCUPATION BY EARNINGS

The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s
American Community Survey.
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2,114,500 37.7
2.88 $72,100

Married-couple families occupy well over half of these suburban households. Most Home Improvement
residences are single-family homes that are owner occupied, with only one-fifth of the households
occupied by renters. Education and diversity levels are similar to the US as a whole. These families spend
a lot of time on the go and therefore tend to eat out regularly. When at home, weekends are consumed
with home improvement and remodeling projects.

* These are low density suburban neighborhoods.

e Eight of every 10 homes are traditional single-family dwellings, owner occupied.

* Majority of the homes were built between 1970 and 2000.

* More than half of the households consist of married-couple families; another 12% include single-parent
families.

* Higher participation in the labor force and lower unemployment than US levels; most households have
2+ workers.

e Cautious consumers that do their research before buying, they protect their investments.

* Typically spend 4-7 hours per week commuting, and, therefore, spend significant amounts on car
maintenance (performed at a department store or auto repair chain store).

* They are paying off student loans and home mortgages.

* They spend heavily on eating out, at both fast-food and family restaurants.

* They like to work from home, when possible.

(R) TheRetailCoach.

800.851.0962 | INFO@THERETAILCOACH.NET | THERETAILCOACH.NET | AUSTIN, TEXAS « TUPELO, MISSISSIPPI 54



4B

AVERAGE HOUSEHOLD
BUDGET INDEX

The

amount spent in this market's household

bud

to the average amount spent by all US
households. An index of 100 is average.
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INCOME AND NET WORTH

Net worth measures total household assets (homes, vehicles,
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.
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LifeMode Group: Family Landscapes
Home Improvement

RACE AND ETHNICITY o

The Diversity Index summarizes racial and ethnic diversity. The index
shows the likelihood that two persons, chosen at random from the
same area, belong to different race or ethnic groups. The index
ranges from O (no diversity) to 100 (complete diversity).
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HOUSING

Median home value is displayed for markets that are primarily

owner occupied; average rent is shown for renter-occupied markets.
Tenure and home value are estimated by Esri. Housing type and average
rent are from the Census Bureau’s American Community Survey.
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* Enjoy working on home improvement projects and watching DIY networks.

* Make frequent trips to warehouse/club and home improvement stores in their minivan or SUV.

* Own a giant screen TV with fiber-optic connection and premium cable; rent DVDs from Redbox or
Netflix.com.

* Very comfortable with new technology; embrace the convenience of completing tasks on a mobile
device.

* Enjoy dining at Chili's, Chick-fil-A, and KFC.

* Frequently buy children’s clothes and toys.

OCCUPATION BY EARNINGS

The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s
American Community Survey.
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LifeMode Group: Affluent Estates

Savvy Suburbanites

US Households: 3,664,200 Median Age: 45.1
Average Household Size: 2.85 Median Household Income: $108,700

WHO ARE WE?

Savvy Suburbanites residents are well educated, well read, and well capitalized. Families include

empty nesters and empty nester wannabes, who still have adult children at home. Located in older
neighborhoods outside the urban core, their suburban lifestyle includes home remodeling and gardening
plus the active pursuit of sports and exercise. They enjoy good food and wine, plus the amenities of the
city’s cultural events.

OUR NEIGHBORHOOD

e Established neighborhoods (most built between 1970 and 1990) found in the suburban periphery of
large metropolitan markets.

* Married couples with no children or older children; average household size is 2.85.

* 91% owner occupied; 66% mortgaged (Index 160).

® Primarily single-family homes, with a median value of $362,900 (Index 161).

* Low vacancy rate at 3.8%.

SOCIOECONOMIC TRAITS

* Education: 50.6% college graduates; 77.6% with some college education.

* Low unemployment at 3.5% (Index 65); higher labor force participation rate at 67.9% (Index 109) with
proportionately more 2-worker households at 62.2%, (Index 120).

* Well-connected consumers that appreciate technology and make liberal use of it for everything from
shopping and banking to staying current and communicating.

* Informed shoppers that do their research prior to purchasing and focus on quality.

(R) TheRetailCoach.
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AVERAGE HOUSEHOLD
BUDGET INDEX

The

LifeMode Group: Affluent Estates

Savvy Suburbanites

AGE BY SEX (Esri data)
Median Age: 45.1 US: 38.2
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INCOME AND NET WORTH

Net worth measures total household assets (homes, vehicles,
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.
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RACE AND ETHNICITY o

The Diversity Index summarizes racial and ethnic diversity. The index
shows the likelihood that two persons, chosen at random from the
same area, belong to different race or ethnic groups. The index
ranges from O (no diversity) to 100 (complete diversity).
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HOUSING

Median home value is displayed for markets that are primarily

owner occupied; average rent is shown for renter-occupied markets.
Tenure and home value are estimated by Esri. Housing type and average
rent are from the Census Bureau’s American Community Survey.
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LifeMode Group: Affluent Estates

Savvy Suburbanites

Market Profile

* Residents prefer late model, family-oriented vehicles: SUVs, minivans, and station wagons.

* Gardening and home remodeling are priorities, usually DIY. Riding mowers and power tools are
popular, although they also hire contractors for the heavy lifting.

* There is extensive use of housekeeping and personal care services.

* Foodies: They like to cook and prefer natural or organic products.

* These investors are financially active, using a number of resources for informed investing. They are not
afraid of debt; many households carry first and second mortgages, plus home equity credit lines.

* Physically fit, residents actively pursue a number of sports, from skiing to golf, and invest heavily in
sports gear and exercise equipment.

OCCUPATION BY EARNINGS

The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s
American Community Survey.
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3,856,800 40.3
2.67 $47,800

Southern Satellites is the second largest market found in rural settlements but within metropolitan areas
located primarily in the South. This market is typically nondiverse, slightly older, settled married-couple
families, who own their homes. Two-thirds of the homes are single-family structures; almost a third are
mobile homes. Median household income and home value are below average. Workers are employed
in a variety of industries, such as manufacturing, health care, retail trade, and construction, with higher
proportions in mining and agriculture than the US. Residents enjoy country living, preferring outdoor
activities and DIY home projects.

® About 78% of households are owned.

* Married couples with no children are the dominant household type, with a number of multigenerational
households (Index 112).

® Most are single-family homes (67%), with a number of mobile homes (Index 509).

® Most housing units were built in 1970 or later.

® Most households own 1 or 2 vehicles, but owning 3+ vehicles is common (Index 144).

* Education: almost 40% have a high school diploma only (Index 140); 45% have college education
(Index 73).

* Unemployment rate is 6%, slightly higher than the US rate.

* Labor force participation rate is 59.1%, slightly lower than the US.

* These consumers are more concerned about cost rather than quality or brand loyalty.

* They tend to be somewhat late in adapting to technology.

e They obtain a disproportionate amount of their information from TV, compared to other media.
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AVERAGE HOUSEHOLD
BUDGET INDEX

The

amount spent in this market's household

bud

to the average amount spent by all US
households. An index of 100 is average.

AGE BY SEX i dow
Median Age: US: 38.2
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INCOME AND NET WORTH

Net worth measures total household assets (homes, vehicles,
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

Median Household Income
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RACE AND ETHNICITY o

The Diversity Index summarizes racial and ethnic diversity. The index
shows the likelihood that two persons, chosen at random from the
same area, belong to different race or ethnic groups. The index
ranges from O (no diversity) to 100 (complete diversity).

Diversity Index: US: 64.0
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HOUSING

Median home value is displayed for markets that are primarily
owner occupied; average rent is shown for renter-occupied markets.

Multiple

*Hispanic Can Be of Any Race.

Tenure and home value are estimated by Esri. Housing type and average

rent are from the Census Bureau’s American Community Survey.
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e Usually own a truck; likely to service it themselves.

* Frequent the convenience store, usually to fill up a vehicle with gas.

* Typical household has a satellite dish.

* Work on home improvement and remodeling projects.

* Own a pet, commonly a dog.

* Participate in fishing and hunting.

* Prefer to listen to country music and watch Country Music Television (CMT).

® Read fishing/hunting and home service magazines.

* Partial to eating at low-cost family restaurants and drive-ins.

* Use Walmart for all their shopping needs (groceries, clothing, pharmacy, etc.).

OCCUPATION BY EARNINGS

The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s
American Community Survey.
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‘I A LifeMode Group: Affluent Estates
Top Tier

US Households: 2,113,000 Median Age: 47.3
Average Household Size: 2.84 Median Household Income: $173,200

WHO ARE WE?

The residents of the wealthiest Tapestry market, Top Tier, earn more than three times the US household
income. They have the purchasing power to indulge any choice, but what do their hearts’ desire? Aside
from the obvious expense for the upkeep of their lavish homes, consumers select upscale salons, spas,
and fitness centers for their personal well-being and shop at high-end retailers for their personal effects.
Whether short or long, domestic or foreign, their frequent vacations spare no expense. Residents fill
their weekends and evenings with opera, classical music concerts, charity dinners, and shopping. These
highly educated professionals have reached their corporate career goals. With an accumulated average
net worth of over 3 million dollars and income from a strong investment portfolio, many of these older
residents have moved into consulting roles or operate their own businesses.

OUR NEIGHBORHOOD

* Married couples without children or married couples with older children dominate this market.

* Housing units are owner occupied with the highest home values—and above average use of
mortgages.

* Neighborhoods are older and located in the suburban periphery of the largest metropolitan areas,
especially along the coasts.

SOCIOECONOMIC TRAITS

e Top Tier is a highly educated, successful consumer market: more than one in three residents has a
postgraduate degree.

 Annually, they earn more than three times the US median household income, primarily from wages and
salary, but also self-employment income (Index 177) and investments (Index 251).

* These are the nation’s wealthiest consumers. They hire financial advisers to manage their diverse
investment portfolios but stay abreast of current financial trends and products.

e Socially responsible consumers who aim for a balanced lifestyle, they are goal oriented and
hardworking but make time for their kids or grandkids and maintain a close-knit group of friends.

* These busy consumers seek variety in life. They take an interest in the fine arts; read to expand their
knowledge; and consider the Internet, radio, and newspapers as key media sources.

* They regularly cook their meals at home, attentive to good nutrition and fresh organic foods.
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‘I A LifeMode Group: Affluent Estates

Top Tier

AGE BY SEX (Esri data)
Median Age: 47.3 US: 38.2

Indicates US
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INCOME AND NET WORTH

Net worth measures total household assets (homes, vehicles,
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.
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RACE AND ETHNICITY o

The Diversity Index summarizes racial and ethnic diversity. The index
shows the likelihood that two persons, chosen at random from the
same area, belong to different race or ethnic groups. The index
ranges from O (no diversity) to 100 (complete diversity).
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HOUSING

Median home value is displayed for markets that are primarily

owner occupied; average rent is shown for renter-occupied markets.
Tenure and home value are estimated by Esri. Housing type and average
rent are from the Census Bureau’s American Community Survey.

*Hispanic Can Be of Any Race.

Home
Ownership

US Percentage:
62.7% Own
37.3% Rent

Typical Housing:
Single Family

Median Value:
$819,500
US Median: $207,300

AVERAGE HOUSEHOLD
BUDGET INDEX

The index compares the average

amount spent in this market's household
budgets for housing, food, apparel, etc.,
to the average amount spent by all US
households. An index of 100 is average.
An index of 120 shows that average
spending by consumers in this market is
20 percent above the national average.
Consumer expenditures are estimated by
Esri.
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‘I A LifeMode Group: Affluent Estates
Top Tier

Market Profile

* They purchase or lease luxury cars with the latest trim, preferably imports.

* They contribute to arts/cultural organizations, educational and social groups, as well as NPR and PBS.

* Top Tier residents farm out their household chores—every service from property and garden
maintenance and professional housekeeping to contracting for home improvement or maintenance
projects.

» Consumers spend money on themselves; they frequently visit day spas and salons, use dry cleaning
services, and exercise at exclusive clubs.

* Near or far, downtown or at the beach, they regularly visit their lavish vacation homes.

* When at home, their schedules are packed with lunch dates, book club meetings, charity dinners,
classical music concerts, opera shows, and visits to local art galleries.

* Top Tier consumers are shoppers. They shop at high-end retailers such as Nordstrom (readily paying full
price), as well as Target, Kohl’s, Macy’s, and Bed Bath & Beyond, and online at Amazon.com.

e At their level of spending, it makes sense to own an airline credit card. They make several domestic and
foreign trips a year for leisure and pay for every luxury along the way—a room with a view, limousines,
and rental cars are part of the package.

OCCUPATION BY EARNINGS

The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s
American Community Survey.
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Retail Trade Area ¢ Psychographic Profile

Beaumont, California

2024 HOUSEHOLDS 2024 ADULT POPULATION

PSYCHOGRAPHIC LIFEMODE GROUPS

DATA % INDEX DATA % INDEX
Total: 100.0% 100.0%
1. Affluent Estates 9,623 16.0% 158 23,013 17.2% 158
Top Tier (1A) 962 1.6% 102 2,275 1.7% 96
Professional Pride (1B) 0 0.0% 0 0 0.0% 0
Boomburbs (1C) 4,992 8.3% 421 12,711 9.5% 434
Savvy Suburbanites (1D) 1,143 1.9% 65 2,542 1.9% 60
Exurbanites (1E) 2,466 4.1% 212 5,486 4.1% 213
2. Upscale Avenues 1,804 3.0% 54 4,148 31% 53
Urban Chic (2A) 0 0.0% 0 0 0.0% 0
Pleasantville (2B) 1,804 3.0% 141 4,148 3.1% 131
Pacific Heights (2C) 0 0.0% 0 0 0.0% 0
Enterprising Professionals (2D) 0 0.0% 0 0 0.0% 0
3. Uptown Individuals 0 0.0% 0 0 0.0% 0
Laptops and Lattes (3A) 0 0.0% 0 0 0.0% 0
Metro Renters (3B) 0 0.0% 0 0 0.0% 0
Trendsetters (3C) 0 0.0% 0 0 0.0% 0
4. Family Landscapes 6,976 11.6% 146 15,788 11.8% 144
Workday Drive (4A) 2,706 4.5% 144 6,021 4.5% 135
Home Improvement (4B) 1,383 2.3% 138 3,077 2.3% 129
Middleburg (4C) 2,887 4.8% 154 6,690 5.0% 161
5. GenXurban 3,669 6.1% 55 7,894 5.9% 55
Comfortable Empty Nesters (5A) 2,105 3.5% 147 4,683 3.5% 148
In Style (5B) 0 0.0% 0 0 0.0% 0
Parks and Rec (5C) 722 1.2% 59 1,472 1.1% 56
Rustbelt Traditions (5D) 0 0.0% 0 0 0.0% 0
Midlife Constants (5E) 842 1.4% 60 1,739 1.3% 55
6. Cozy Country Living 2,887 4.83% 40 6,690 5.0% 44
Green Acres (6A) 120 0.2% 6 268 0.2% 6
Salt of the Earth (6B) 842 1.4% 52 2,007 1.5% 56
The Great Outdoors (6C) 1,864 3.1% 196 4,282 3.2% 209
Prairie Living (6D) 0 0.0% 0 0 0.0% 0
Rural Resort Dwellers (6E) 60 0.1% 9 134 0.1% 14
Heartland Communities (6F) 0 0.0% 0 0 0.0% 0
7. Sprouting Explorers 12,269 20.4% 271 30,104 22.5% 258
Up and Coming Families (7A) 4,330 7.2% 249 10,570 7.9% 251
Urban Villages (7B) 0 0.0% 0 0 0.0% 0
Urban Edge Families (7C) 2,887 4.8% 319 6,690 5.0% 289
Forging Opportunity (7D) 2,827 4.7% 453 6,957 5.2% 419
Farm to Table (7E) 0 0.0% 0 0 0.0% 0
Southwestern Families (7F) 2,165 3.6% 455 5,887 4.4% 497
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Retail Trade Area ¢ Psychographic Profile

Beaumont, California

2024 HOUSEHOLDS

PSYCHOGRAPHIC LIFEMODE GROUPS

DATA %
8. Middle Ground 2,045 3.4%
City Lights (8A) 0 0.0%
Emerald City (8B) 0 0.0%
Bright Young Professionals (8C) 0 0.0%
Downtown Melting Pot (8D) 0 0.0%
Front Porches (8E) 2,045 3.4%
Old and Newcomers (8F) 0 0.0%
Hometown Heritage (8G) 0 0.0%
9. Senior Styles 12,690 21.1%
Silver & Gold (9A) 541 0.9%
Golden Years (9B) 421 0.7%
The Elders (9C) 7,457 12.4%
Senior Escapes (9D) 3,608 6.0%
Retirement Communities (9E) 601 1.0%
Social Security Set (9F) 0 0.0%
10. Rustic Outposts 5,954 9.9%
Southern Satellites (10A) 962 1.6%
Rooted Rural (10B) 241 0.4%
Economic BedRock (10C) 0 0.0%
Down the Road (10D) 4,751 7.9%
Rural Bypasses (10E) 0 0.0%
11. Midtown Singles 0 0.0%
City Strivers (11A) 0 0.0%
Young and Restless (11B) 0 0.0%
Metro Fusion (11C) 0 0.0%
Set to Impress (11D) 0 0.0%
City Commons (11E) 0 0.0%
12. Hometown 0 0.0%
Family Foundations (12A) 0 0.0%
Traditional Living (12B) 0 0.0%
Small Town Sincerity (12C) 0 0.0%
Modest Income Homes (12D) 0 0.0%
13. Next Wave 2,285 3.8%
Diverse Convergence (13A) 0 0.0%
Family Extensions (13B) 0 0.0%
NeWest Residents (13C) 0 0.0%
Fresh Ambitions (13D) 2,285 3.8%
High Rise Renters (13E) 0 0.0%
14. Scholars and Patriots 0 0.0%
Military Proximity (14A) 0 0.0%
College Towns (14B) 0 0.0%
Dorms to Diplomas (14C) 0 0.0%
Unclassified (15) 0 0.0%

2024 ADULT POPULATION

INDEX DATA % INDEX
31 4,282 3.2% 32
0 0 0.0% 0

0 0 0.0% 0

0 0 0.0% 0

0 0 0.0% 0
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107 937 0.7% 97
57 1,070 0.8% 68
1,681 13,380 10.0% 1,657
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88 1,204 0.9% 90
0 0 0.0% 0
125 12,309 9.2% 117
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0 0 0.0% 0
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Retail Trade Area ¢ Psychographic Profile
Beaumont, California

2024 HOUSEHOLDS

DATA %
100.0%

2024 ADULT POPULATION
INDEX

PSYCHOGRAPHIC URBANIZATION GROUPS

INDEX
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Retail Trade Area ¢ Psychographic Profile

Beaumont, California

2024 HOUSEHOLDS 2024 ADULT POPULATION

PSYCHOGRAPHIC URBANIZATION GROUPS

DATA % INDEX DATA % INDEX

4. Suburban Periphery 31,875 53.0% 164 70,243 52.5% 156
Top Tier (1A) 962 1.6% 102 2,275 1.7% 96
Professional Pride (1B) 0 0.0% 0 0 0.0% 0
Boomburbs (1C) 4,992 8.3% 421 12,711 9.5% 434
Savvy Suburbanites (1D) 1,143 1.9% 65 2,542 1.9% 60
Exurbanites (1E) 2,466 41% 212 5,486 41% 213
Urban Chic (2A) 0 0.0% 0 0 0.0% 0
Pleasantville (2B) 1,804 3.0% 141 4,148 3.1% 131
Enterprising Professionals (2D) 0 0.0% 0 0 0.0% 0
Workday Drive (4A) 2,706 4.5% 144 6,021 4.5% 135
Home Improvement (4B) 1,383 2.3% 138 3,077 2.3% 129
Comfortable Empty Nesters (5A) 2,105 3.5% 147 4,683 3.5% 148
Parks and Rec (5C) 722 1.2% 59 1,472 1.1% 56
Midlife Constants (5E) 842 1.4% 60 1,739 1.3% 55
Up and Coming Families (7A) 4,330 7.2% 249 10,570 7.9% 251
Silver & Gold (9A) 541 0.9% 107 937 0.7% 97
Golden Years (9B) 421 0.7% 57 1,070 0.8% 68
The Elders (9C) 7,457 12.4% 1,681 13,380 10.0% 1,657
Military Proximity (14A) 0 0.0% 0 0 0.0% 0
5. Semirural 11,307 18.8% 200 23,950 17.9% 197
Middleburg (4C) 2,887 4.8% 154 6,690 5.0% 161
Heartland Communities (6F) 0 0.0% 0 0 0.0% 0
Farm to Table (7E) 0 0.0% 0 0 0.0% 0
Senior Escapes (9D) 3,608 6.0% 665 7,493 5.6% 671
Down the Road (10D) 4,751 7.9% 679 9,633 7.2% 614
Small Town Sincerity (12C) 0 0.0% 0 0 0.0% 0
6. Rural 4,090 6.8% 1 9,500 71% 44
Green Acres (6A) 120 0.2% 6 268 0.2% 6
Salt of the Earth (6B) 842 1.4% 52 2,007 1.5% 56
The Great Outdoors (6C) 1,864 3.1% 196 4,282 3.2% 209
Prairie Living (6D) 0 0.0% 0 0 0.0% 0
Rural Resort Dwellers (6E) 60 0.1% 9 134 0.1% 14
Southern Satellites (10A) 962 1.6% 52 2,141 1.6% 51
Rooted Rural (10B) 241 0.4% 20 535 0.4% 24
Economic BedRock (10C) 0 0.0% 0 0 0.0% 0
Rural Bypasses (10E) 0 0.0% 0 0 0.0% 0
Unclassified (15) 0 0.0% 0 0 0.0% 0
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About The Retail Coach.

The Retail Coach is a national retail recruitment and development firm that combines strategy, technology,
and creative expertise to develop and deliver high-impact retail recruitment and development plans to local
governments, chambers of commerce, economic development organizations and private developers.

Through its unique Retail360® Process, The Retail Coach offers a dynamic system of products and services that
better enable communities to maximize their retail development potential.

Retail:360° Process

Providing more than simple data reports of psychographic and Psychographic trends, The Retail Coach goes well
beyond other retail consulting and market research firms’ offerings by combining current national and statewide
Psychographics and trend data with real-world, “on-the-ground” information gathered through extensive visits to
our clients’ communities. Every community is different, and there is no “one size fits all” retail recruitment solution.
Compiling the gathered data into client-tailored information packets that are uniquely designed for, and targeted to,
specific retailers and restaurants who meet the community’s needs help assure our clients that they are receiving
the latest and best information for targeted retail recruitment efforts — all with personal service and coaching
guidance that continues beyond the initial project scope and timeline.

Our Retail:360® Process assures that communities get timely, accurate and relevant information.Translating that

data into the information that retailers need and seek assures our clients even better possibilities for tremendous
retail growth and success.

(R) TheRetailCoach.
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